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Making QuantSpark Unmissable in Al & Data Consulting

Al that moves the needle
Showcase, with facts and figures,

how Al and analytics drive revenue,
efficiency, and competitive advantage.

Senior business leaders

LinkedIn campaign with a strong
visual (e.g. simple graph or metric)
plus a supporting caption.

Outcome-oriented “how this helps
you” content performs strongly on
LinkedIn because it speaks directly to
business results, not abstract
technology. By highlighting specific
improvements in pricing, decision
speed, or fraud reduction, this theme
builds credibility and shows exactly
how Al changes performance, not
just processes.

Real world impact

Anonymised, sector-specific examples

of Al's impact, framed around the
audience’s pain points: “This is a
problem people like you have, here is
our solution.”

Prospective clients & partners

Short “mini case” articles that expand
one case into a fuller story (context,
challenge, approach, impact). Can be
adapted for smaller content.

By leading with recognisable issues
and pain points, the audience quickly
sees themselves in the story and is
drawn to the solution. This theme
reassures prospective clients that
QuantSpark understands their world
and has already solved similar
problems, reducing perceived risk in
reaching out.

Al assistants, not replacements

Explain how Al enhances human
decision-making and amplifies human
strengths such as creativity, empathy,
and judgment, while taking over
repetitive, low-value tasks.

Managers and senior leaders who are
interested in Al but still fear its impact
on jobs and skills.

Videos from the team showing how Al
supports their day-to-day work, edited
into short clips for social and longer
cuts for the website.

Concemns that “Al will take over our
jobs” are still widespread, so
addressing them head-on is powerful.
By putting real people on camera to
explain how Al helps them do better
work, this theme gives leaders a
language they can use with their own
teams and shows a human,
reassuring face to QuantSpark’s Al
expertise.

Is Al ethical

Showcase QuantSpark’'s approach to
responsible Al, including bias
mitigation, data privacy, ethical
frameworks, and explainable models.

Senior business and public-sector
leaders who are pro-Al but worried
about regulation, reputational risk, and
public trust.

A blog post by the founder setting out
a clear stance on Al ethics finishing
with a gated resource that outlines an
ethical Al framework or “readiness
checklist”

In a field under intense scrutiny,
openly questioning and discussing
how to keep Al ethical builds trust and
signals maturity. Demonstrating a
concrete framework for responsible Al
shows that QuantSpark is thoughtful,
conscientious, and prepared to help
leaders deploy Al they can confidently
defend to boards, regulators, and the
public.
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Bonus
Generative Al Summit

GENERATIVE A!s

SUMMITN

QuantSpark should consider securing a speaking slot at the Generative Al Summit, 13—-15 April 2026, Novotel London West.

This event focuses on enterprise-scale GenAl, including agents, observability, and ROl frameworks, which aligns strongly with
QuantSpark’s positioning around Al that delivers measurable business outcomes rather than proofs-of-concept. With 1,500+ attendees
from finance and healthcare, it offers direct access to senior decision-makers in two sectors where QuantSpark already has credibility and

case studies to showcase.

A session framed around overcoming generative Al adoption barriers would position the team as thought leaders who understand both
technical and organisational realities, which fits the consulting focus on turning Al into operational change rather than just building models.
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